Misson Satement

USAE isaprint and “€" publication serving the association meetings community —a
community of professional interest comprised of executives from associations,
convention & visitor bureaus and hotels & resorts.

Initsreporting USAE strives, above all, to be accurate, fair, and if at al possible, first
with the news.

It is USAE's goal to provide its paid subscribers with association, CVB and hotel news
that isnot available elsewherein nationally circulated print or “€” media

Regarding the associations about which we write; news of Convention Industry Council
member organizationsisapriority followed by news about other national trade and
professional associations. News of convention & visitor bureaus and hotels & resorts
Is deemed of equal importance to our readers.



Value Promise

To our subscribers and readers USAE pledges to produce a weekly newspaper with the
most thorough and relevant editorial content written by journalists who are dedicated to the
highest ethical standards of our profession.

To our advertisers USAE seeksto provide maximum value through advertising,
advertorial opportunitiesand value-added merchandising.

If at any time any advertiser or subscriber believes he or she has not received full value
from their advertising or subscription, USAE will cheerfully provide either make-good
advertising or afull refund.

AnneDaly Heller, Publisher and Executive Editor
Ross E. Heller, Publisher, CussomNEWS, Inc.
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Circulation Statement

USAE isan un-audited publication. Hence we do not have a“BAP” sheet or aBPA or ABC Audit. However, followingisa
sworn statement of our circulation:

Paid Circulation: We have approximately 2,000 paid subscribers. These individuals receive the paper every Tuesday. They
also have access, vialogin and password, to the entire contents including advertising of each issue on USAE's website:
www.usaenews.com. Of these approximately 1/3 are association executives, 1/3 CVB executives and 1/3 hotel salesand
marketing executives. Subscriptionsare $135/year.

Bonus Circulation: Every “special” issue and every Issue 1 of every show daily goesto a customer list of 5,000. 100% of
thiscirculation isto association executives of whom approximately 3,000 are holders of ASAE’s prestigious CAE
certification. Dates of these special issues are found in our editorial calendar.

Show Daily Circulation: USAE show dailies are delivered on-site at major association industry eventsas|isted below. On-
sitecirculation iseither viahotel bell staff to rooms of each registered del egate each day, in materials provided EVERY
attendee, or viatemporary staff located at shuttle bus stops or other convenient locations.

Event # Days Daily Circulation  Total Circulation
Professional Convention Management Assn
Preview — 7,000
On-Site 3X 3,000 19,000
Meeting Professionalsint’l
PEC On-Site X 2,500 12,000
WEC Preview — 7,000
WEC On-Site 3x 3,500 17,500
RCMA On-Site 2X 2,500 12,000
NY SAE We Love NY Day Preview — 7,000
IACVB Destinations Showcase
DC Preview — 7,000
DC On-Site 1,500 3,500
ASAE
Spring Leadership Issue — 7,000
Annual Meeting
Preview — 7,000
On-Site 3 4,000 19,000
Springtime Preview — 7,000
Springtime On-Site 2,500 4500
SpringtimeWrap-Up — 7,000
IAEM X 3,000 13,000

CESSE 1,000 8,000
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USAE Circulation Statement
Page 2

Event # Days Daily Circulation Total Circulation

Affordable Meetings

East Preview — 7,000

East On-Site 3,000 8,000
ITME On-Site 3,000 10,000
Assaociation Forum Holiday Showcase

Preview — 7,000
On-Site 2,500 4,500
Other

Classic Resorts Issue — 7,000

First Class Venue Issue — 7,000
CMP Supplement Issues, May & Nov — 12,000
2007 Meetings Calendar Issue — 12,000

Attest Date



Fact Sheet

USAE istheonly nationdly circulated weekly trade newspaper covering associations, hotel companiesand
convention and visitor bureaus. Editorialy wecover al newsof interest to our corereadership; association
executives, hotdl salesand marketing executivesand convention and visitor bureau executives.

Published since 1982, USAE’'sweek-to-week circulationis 100% paid. However, USAE maintainsavery
select and ectivelist of high-profile associ ation meeting planning executivesand utilizesthislist on behalf of
advertiserswhen mailing show dailiesand specid editions. At such times, USAE mailsup to 5,000 bonus copies
of each of itsshow daily and special editionsto association meeting

planners. Note: 3,000 of these 5,000 “bonus’ readersare holders of ASAE’ s prestigious CAE certification.

USAE isprinted heat-set web offset on 50# No. 5 enamel coated stock. Thisprovidesthe highest quality
advertising and photo reproduction.

USAE publishesdaily editionsat EVERY major association industry convention and trade show. Theseinclude
ASAE, MPI, PCMA, IAEM, ITME, and RCMA. Theseissuesaredistributed to AL L meeting attendees.
Circulationrangesfrom 1,500 to 4,000 copiesdaily depending upon the meeting.

Additionaly USAE publishes promotiona editionsfor such magor one-day association eventsasASAE
Springtime, NY SAEWeLoveNY Day and Association Forum Holiday Showcase. Circulationis
approximately 7,000 for each of these editions. At Springtime an additional 2,500 copiesaredistributed to each
attendeevia“tote” bags. At Holiday Showcaseand WeLoveNY Day an additional 2,000 copiesare
distributed to attendeesviaofficial “tote” bags

Beyond advertising, USAE offersexclusive val ue-addeds not availablein other publications. Our most
important isthe opportunity to run 400-500 word advertorialsand photosin EACH issue show daily or special
issueinwhich advertising appears. Additionally our other media—thetwice-weekly USAE-MAIL and our
much-viewed web page USAENEWS.COM —provideadditiona outletsfor synergy with our flagship print
publication.



“Official” Show Dailiesvs. USAE

“The Emperor’s New Clothes’ vs. A Hand-Tailored Suit

Severa associationsin themeetingsindustry now publish“officid” show dailies. Thedifference betweenthese
and USAE is, most respectfully, the difference between “ The Emperor’ sNew Clothes’ and abespoke hand-
tailored suit. Consder USAE’ ssuperiority inthefollowing aress:

- Content/Design: USAE isindependently published. Known and trusted for morethan 20-years, it covers
all theindustry newsof theday. “Officid” dailiesare severdly limited asto their independence and
honest content. Their magazine-likeformat and design doesn’t lenditself to easy reading;; it
communicates”long andinvolved.” USAE’sstoriesare quick and easy-to-read.

-Value-Addeds: Only USAE offersitsadvertisersamyriad of value-addedsincluding GUARANTEED
advertoriad; GUARANTEED 4/c photos; GUARANTEED publication of your ad 24/7 ontheinternet
plus“Cdl UsinDC” ligtings, complimentary use of our classified pagesand acomplimentary
subscription. An“officid” daily publisher will findit albeitimpossibletosay “ Yes’ if youask for even
oneof these.

-Circulation: USAE and “officid” dailiesare both circul ated to meeting attendeeson-site. But only USAE
mailsitsshow dailiesto 5,000 association executives— of whom 3,000 areholdersof ASAE's
prestigious CAE certification—aswell asits 2,000 paid subscribersimmediately after the convention.

-Reader Perception: Thevalueof “ officia-ness’ and an association’simprimatur isquestionableand
over-rated. Only afraction of association buyer membersattend any convention. And member loyalty to
thelr association and its sponsors extends exactly asfar asthat member’s pocketbook.

Attendeesdon’t seeamagazine-style daily as containing up-to-the-minuteinformation; rather they see
yet-another “ officid” piecewith throw-away vaue.

USAE isproud to be unofficial. Readersknow we publish all the news; not just a* smiley-face’
version. Readerstrust USAE; trust that extendsto you, our advertiser.

Gresham’sLaw: “Bad money drivesout good;” anaxiomineconomics, hasacorollary in show dailies. “ Red
newsisinherently moreinteresting thanincessantly good news.”

Whichisgood newsfor you asan advertiser. Anad in USAE isalwaysabetter valuethan oneinits“ officia”
counterpart.



Memorandum
To: USAE Clients

Subject: USAE Didtribution at ASAE’ sAnnua Mesting & Springtime Trade Show

-Your ad in every issue is available on-line 24/7 at usaenews.com

- Complimentary Year’s Listing in “Call Us CVBS’; value $2,800

- Cginplimentary Year's Listing in “Call Us Hotels”; value $2,800

- Unlimited use of USAE Print Classified Ads; value $50/column inch/week
- Unlimited use of USAENEWS.com “Hot Dates’ service; value $2,400/yr.
- Complimentary subscriptions to USAE; value $135.00 ea.

- Availability to run additional black and white ads

- Advertiser discount on Show Daily inserts

- Advertiser discount on Card Deck in June 13, 2006 |ssue

- All bonus issues mailed to 3,000 CAEs:
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USAE widely publicized these cash prize opportunitiesintheweeks prior to Springtimeand ASAE’sannua
meeting. Therewere adsin the paper, direct e-mailsto attendeesand e-adsin our USAE-MAIL, the e-letter
that reaches 25,000 in theindustry twiceweekly.

And, asalways, ALL issuesof USAE’s Springtime and ASAE-Boston editionsweremailed to our 2,000 paid
readers and, as aval ue-added merchandising opportunity for you, to 5,000 bonus associ ation exec meeting
plannersincluding 3,000ASAE CAEs.

Wethink you will find thisnew method of distribution efficient and on target in getting our paper —and your ads
—into reader’shands at theseimportant ASAE events.

Asaways, we appreciate your support of USAE. And, should you have any questions, do not hesitateto call.

Sincerdly,

RossE. Hdller
Publisher, CusomNEWS, Inc.



“Issue Sponsor’” Package
2007 Total Gross Cost: $8,775.00

Typical uses:

* Promote “Grand Opening” of new hotel, convention center, center expansion, etc.;
» Honor convention or trade show meeting in city or facility;

» Highlight significant anniversary of city and/or facility; or

* Any other marketing opportunity for which this package is appropriate.

USAE “Issue Sponsors” receive all of the following:

» Two full-page four-color ads will run on the Back Cover and Page 2.
Value $12,210.00
» Front-Page Billboard will appear on Page 1.
Value $6,155.00
» A 750-1,000 word feature article and include up to two four-color photos about your
city or hotel.
Value: $1,500.00
* Issue mailed to our 2,000+ paid list plus up to 2,000 additional names from your
client list.
Value: $1,500.00
» Up to 1,000 copies of the issue will be shipped for your exclusive use.
Value: $1,000.00
» BRC will be inserted at no additional charge. Value $1,825.00
» Ten percent frequency discount if buying more than one “Issue Sponsorship.”
*  “Issue Sponsorships” are only available to USAE show daily/special issue
advertisers

Total Investment: $8,775.00
Total Gross Value: $24,699.50

Call 800/627-8723 for available dates



2007 IssuesJanuary to December 2000 Available For Issue
Sponsorship

Issue DateDeadline

2007 Total Gross Cost: $8,775.00

Availability For Sponsorship

February 13 January 26 Available for Issue Sponsorship
February 20 February 2 Available for Issue Sponsorship
March 5 February 16 Available for Issue Sponsorship
March 20 March 2 Available for Issue Sponsorship
March 27 March 9 Available for Issue Sponsorship
April 10 March 23 Available for Issue Sponsorship
April 17 March 30 Available for Issue Sponsorship
April 24 April 6 Available for Issue Sponsorship
May 8 April 20 Available for Issue Sponsorship
May 15 April 27 Available for Issue Sponsorship
May 22 May 4 Available for Issue Sponsorship
May 29 May 11 Available for Issue Sponsorship
June 26 June 1 Available for Issue Sponsorship
July 3 June 8 Available for Issue Sponsorship
September 11 August 24 Available for Issue Sponsorship
September 18 August 31 Available for Issue Sponsorship
October 2 September 14 Available for Issue Sponsorship
October 9 September 21 Available for Issue Sponsorship
October 23 October 5 Available for Issue Sponsorship
November 6 October 19 Available for Issue Sponsorship
November 27 November 9 Available for Issue Sponsorship
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Show Daily Inserts

Print advertisers are eligible for special discounts on Show Daily Inserts. They receive all of
the following:

* Insertion of up to 4,000 copies of product literature, collateral material, pre-printed
insert, etc. of any reasonable number of pages into USAE’s show daily newspapers to
be distributed at the PCMA Annual Meeting, ASAE’s Springtime show, or the ASAE
Annual Meeting. Value: $4,925.00

» Guaranteed publication of a 300-500-word advertorial plus four-color photo; both to
run in the same issue. Value: $1,500.00

» Special $2,000.00 rate which includes all advertising costs and all inserting fees.

*  Minimum 3,000 copies of the paper to be distributed at PCMA and ASAE and in tote
bags at Springtime.. Value $4,000.00

e Deadline for Insertion Orders; See Editorial Calendar.
» Ship to: Atlanta Web Printers

Attn: Laura Taylor

1585 Roadhaven Drive

Stone Mountain, GA 30083

Total Investment: $ 2,000.00Total Gross Value: $10,425.00



USAE 2007 Meetings | ndustry Calendar

Circulation

USAE’s 2007 Meetings Industry Calendar will be published with our December 12, 2006 issue. Sealed in apolybag, the
calendar will be mailed to USAE’s 2,000 paid subscribersaswell as 10,000+ holders of CIC'sCMPdesignation. Asa“value-
added merchandising bonus’ the Calendar will also be distributed to attendees at PCMA 2007.

Editorial Content

The calendar will include all 2007 events from over 25 meetingsindustry organizations aswell askey 2008 dates.
Additionally there will be a-half-page list of Convention Industry Council member names, phone numbers and web
addresses.

Advertising Opportunities

Advertising opportunities include:
»  Full-page ads opposite amonth in the calendar, 13 available;
« 2" tal strip ad visible year-round on the bottom of the inside back cover;
» Half-page ad on back cover.

Full-page 4/c 10 7/8" wide x 8 3/8" tall: $5,500.00 gross
2" tall strip on bottom of inside back cover 10 7/8" wide x 2" tall:  $6,000.00 gross
Half-page back cover 10 7/8" wide x 4 3/16" tall: $4,500.00 gross
Deadlines

Insertion Orders: October 1, 2006
Materials; October 15, 2006.

Merchandising Value-Added

100 copies of the calendar will be shipped to you at our expense for your use with clients. Additional copies can be provided
at our cost should you wish them.

Additional Information
Contact your USAE rep at 301/951-1881 or fax thisform to 301/656-2845.

YES Reserve for us.

Name:

Organization




USAE 2008 Meetings | ndustry Calendar

Circulation

USAE's 2008 Meetings Industry Calendar will be published with our December 16, 2007 issue. Sealed in apolybag, the
calendar will be mailed to USAE’s 2,000 paid subscribersaswell as 10,000+ holders of CIC'sCMPdesignation. Asa“value-
added merchandising bonus’ the Calendar will also be distributed to attendees at PCMA 2008.

Editorial Content

The calendar will include all 2008 events from over 25 meetingsindustry organizations aswell askey 2009 dates.
Additionally there will be a-half-page list of Convention Industry Council member names, phone numbers and web
addresses.

Advertising Opportunities

Advertising opportunities include:
»  Full-page ads opposite amonth in the calendar, 13 available;
« 2" tal strip ad visible year-round on the bottom of the inside back cover;
» Half-page ad on back cover.

Full-page 4/c 10 7/8" wide x 8 3/8" tall: $5,600.00 gross
2" tall strip on bottom of inside back cover 10 7/8" wide x 2" tall:  $6,100.00 gross
Half-page back cover 10 7/8" wide x 4 3/16" tall: $4,600.00 gross
Deadlines

Insertion Orders; November 3, 2007
Materials: November 3, 2007

Merchandising Value-Added

100 copies of the calendar will be shipped to you at our expense for your use with clients. Additional copies can be provided
at our cost should you wish them.

Additional Information
Contact your USAE rep at 301/951-1881 or fax thisform to 301/656-2845.

YES Reserve for us.

Name:

Organization
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CD ROM Insert

CD-ROMs can be affixed to any advertisement in USAE using a clear vinyl adhesive sleeve.

Our rate includes duplicating your CD from a master, five-color silkscreen printing on one side, inserting
the CD into the clear vinyl adhesive sleeve and affixing the CD to your ad in USAE.

Our net rate is $.99 per CD. (Note: cost of advertising space is additional.) There is a $140.00 art prep
charge and there will be a maximum 3% over run on the CD discs for which the client is responsible.

Circulation depends upon the issue in which the CD room is inserted. See our Circulation Statement.
Deadlines are per our editorial calendar.



Complete List of Value Added Merchandising

» 300-400 word news releases including four-color photos; one in each issue in
which your ad appears; value $1,500 each.

e Free 30-word USAE-MAIL ads; value $20/word

» Guaranteed CASH PRIZES distributed to random readers at ASAE’s Annual
Meeting and Springtime

* Your ad in every issue is available on-line 24/7 at usaenews.com

e Complimentary Year’s Listing in “Call Us CVBs”; value $2,800
or

e Complimentary Year’s Listing in “Call Us Hotels; value $2,800

e Unlimited use of USAE Print Classified Ads; value $50/column inch/week

* Unlimited use of USAENEWS.com “Hot Dates” service; value $2,400/yr.

e Complimentary subscriptions to USAE; value $135.00 ea.

* Availability to run additional black and white ads

» Advertiser discount on Show Daily inserts

Advertiser discount on Card Deck in June 13, 2006 Issue

All bonus issues mailed to 3,000 CAEs



Value Added

300-400 word news releases including four-color photos.
Onein each issue in which your ad appears; value $1,500 each.

Our guaranteed publication of your advertoria istheway USAE alowsyou to virtual ly doubletheimpact —and
value—of your advertisng message.

For each ad you run, send us a 300-400 word news story about your destination, property or serviceand we
will beddlightedto runitintheshow daily or specia issueinwhich your ad appears.

And remember, if you arerunning multipleadsin our show dailiesyou areentitled to multipleadvertorids. Soif
you area4x advertiser inashow daily you are entitled to four separate advertorials.

And since, asthe adage remindsus, apictureisworth 1,000 words, don’ t forget to include afour-color photo.
WE Il runthat aswell.

Thereareonly afew smplerequirementsto taking advantage of thisvalue-added:

First, and most importantly, get your article(s) and photo(s) to usby theissue’ sdeadlineasfound in our
most current editorial calendar; and

Second, no repesats. Each article must bedifferent from ones previoudy published; and, finally
Please send your submissions—text and photos—viae-mail.
That’sdl thereisto taking advantage of thismost valuable of USAE “ extras.”

For additional information, contact your USAE salesrepresentativeviae-mail or by caling
800/627-8723.



Value Added

Free 30-word USAE-MAIL ads; value $20/word

USAE-MAIL isoneof theindustry’smost appreciated services provided by USAE.

Published every Tuesday and Thursday, the news storiesin each issue of USAE-MAIL offer advance peeksinto
next week’sprint issue of USAE.

Tucked between each of thethree newsarticlesand oneHOTSitem isa30-40-word “word from our
sponsors.” These ads, which normally sell for $20/word and reach 25,000 USAE-MAIL readers, areyours
FREE.
Thereare numerouswaysto useyour free e-ad. Among them:

Highlight your participation in up-coming tradeshows,

Link toyour destination, property or service' sweb site; or

Call attention to specia offerings.

To take advantage of thisvalue-added smply e-mail your USAE salesrepresentativethetext of your ad not less
than five businessdays prior to the date you wish your ad to run.

We only runfour adsin eachissue of USAE-MAIL. Therefore, to avoid disappointment, give usyour datesas
early aspossible.



Value Added

Guaranteed Cash Prizes Distributed to Random Readers
At ASAE’s Annual Meeting and Springtime

AtASAE's Springtimetrade show and at itsAnnua Meeting, USAE givesaway cash prizesto random
attendee-readers.

Couponsworth aminimum of $1,000 CASH will beinserted in random editions of the paper at both
events.

Readersfinding the couponintheir edition of the paper may bring it to USAE’sbooth at the show to
redeemtheir prize.

USAE will publicizethese cash prizesintheweeks prior to Springtimeand ASAE’sannual meeting asa
way of further enhancing readership of theseissues.
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Value Added

Your ad in every issue is available on-line 24/7 at usaenews.com

The complete contentsof every issue of USAE isavailableon-lineto paid subscribers.
Thisincludesnot just thetext and photosof our newsarticlesbut also low-res. images of every advertisement.
Sowhenyour ad runsin print USAE it isalso available 24/7 to our readers on-line.

Wefed thisserviceisinvauable given theamount of travel doneby our readers. Ontheroad they arestill able
to download USAE and read it at their leisure.

Please note: password protected accessto thesefilesisavailable ONLY to USAE’spaid subscribersand its
advertisers.



Value Added

Complimentary Year’s Listing in “Call Us CVBS’; value $2,900

With so many convention and visitors bureaus having representation in the Washington, DC, New York and
Chicago markets, USAE haslong published adetailed list of these CVBs.

Thislist runsevery other week andisalso published in every show daily and specid issue. Indl, it runs37 times
ayear.

Theligtingisalso available on-line at usaenews.com. Included in theinformation published isthe CVB’sname;
itsDC, Chicago and/or New York address, key regiona staff names, phone and fax numbersand e-mail
addresses.

Because staff and addresschangesareinevitable, clientssimply need to notify their USAE salesrepresentative
by e-mail or calling 800/627-8723 and wewill modify their listing inthe next published issue.



Value Added

Complimentary Year’s Listing in “Call Us Hotels”; value $2,900

With so hotel companies having representation in the Washington, DC, New York and Chicago markets, USAE
haslong published adetailed list of these hotel companiesregional offices.

Thislist runsevery other week andisalso publishedin every show daily and specia issue. Inal, it runs37 times
ayedr.

Theligtingisaso availableon-lineat usaenews.com. Included intheinformation publishedisthe hotel

company’sname; itsDC, Chicago and/or New York address, key regiona staff names, phoneand fax numbers
and e-mail addresses.

Because gtaff and addresschangesareinevitable, clientssmply need to notify their USAE sal esrepresentative
by e-mail or calling 800/627-8723 and wewill modify their listing inthe next published issue.
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Value Added

Unlimited use of USAE Print Classified Ads; value $50/column inch/week

CVBs, hotel propertiesand association service providersall seek to hirethe best staff when they have position
vacancies.

USAE'sPrint Classified Adscan help.
All advertisersare allowed unlimited use of thispageto hel pfill their vacant staff positions.

Contact our Classified Advertising Department to place your ad.
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Value Added

Unlimited use of USAENEWS.com “Hot Dates’ service; value $2,500/yr.

Inevitably CVBsandindividua hotel propertieshave hot dates’ they would liketofill.
usaenews.com’'s“Hot Dates’ serviceisaresourceto meet thisneed.

Available ontheweb 24/7, CVBsand hotel s can update their opportunitiesat any time. Logging onissmple
and thereisno complicated software to purchase or download.

For details contact your USAE sal esrepresentative at 800/627-8723.
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Value Added

Complimentary subscriptions to USAE; value $135.00 ea.

Need wesay more. Just tell your salesrepresentativethose namesyou’ d like on'your complimentary
subscription list and they will start receiving the paper with the next issue.

Of coursethis”comp” dsoincludesalog-inand password to view thefull contentsof USAE on-line 24/7.
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Value Added

Availability to run additional black and white ads
The purchase of adsin certain show daily or special issuesof USAE allow advertiserstheright to purchase
additional “bonus’ adsin regular issuesfor only $675— the cost of four-color only.

Our knowledgeabl e sal esrepresentatives can guide you to apackage of advertisementswhich givesyouthe
most bonus adsfor your budget. They areonly aphone call away at 800/627-8723.



One-Shect
3/11/07 “ Classic Resorts’ |ssue

USAE ispleased to offer aselect group of advertisersitsnewest specia edition, the* Classic Resorts’ Issue.

If the associ ation meetings market isamajor focus and your resort’semphasisison luxury, impeccable service
andtimelesshospitality, your property likely considersitsdlf “ classic.”

USAE's" Classic Resorts’ Issuewill helptell your story to the associ ation meetings market in apublication that
isa“must read” every week.

Herearesomeof the specia Value-Addeds USAE isofferinginthe” Classic Resorts” issue:

Four-Color IsFree
Inthe“ Classic Resorts’ issue of USAE wewaivethe cost of four-color —a$750 savings.

Enhanced Advertorial
Your resort cantell itsentire story with aguaranteed 1,000-word advertoria and two four-color photos.

5,000 BonusCir culation

Theissuewill bemailed March 14 to USAE’s 2,000 paid subscribers plus abonus customer list of 5,000
associ ation executives and meeting planners of whom 3,000 are holdersof ASAE’sprestigious CAE
certification.

Mail ToYour Clients
Supply usthe names and addresses of up to 200 clients; we' Il mail them acopy of thisissueat our expense.

Premium PositionsAvailableAt No Extra Charge
All premium positionsare avail ablefirst-come, first-serve. Cal today!

Deadlines
Deadlinefor insertion ordersand ad art is February 22, 2007.

100 Copies Supplied To You

100 copiesof thisissuewill be sent to you for your local PR or client use.
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One-Sheet
9/30/07 “First Class Venue— 2" or 39 Tier City” Issue

USAE ispleased to again offer its“ First Class Venue” Issue.

Notwithstanding your city competing inthe ever-more crowded 2nd or 3rd tier category, you likely consider
your town and itsconvention center afirst classvenuefor meetingsof al sizes.

With the associ ation market animportant segment of your meetings business, thisUSAE’sspecia editionwill
helptell your story. For association execsand meeting planners, USAE isa“ must read” every week.

Herearesomeof the specia Value-AddedsUSAE isofferinginthisissue:

Four-Color IsFree
Inthe200u “ First ClassVenue’ issue of USAE we arewaiving the cost of four-color —a$750 savings.

Enhanced Advertorial
Your city and itsconvention center cantell itsentire story with aguaranteed 1,000-word advertorial and two
four-color photos.

5,000 BonusCirculation

Theissuewill bemailed March 14 to USAE’s 2,000 paid subscribers plus abonus customer list of 5,000
associ ation executives and meeting planners of whom 3,000 are holdersof ASAE’sprestigious CAE
certification.

Mail ToYour Clients
Supply usthe namesand addresses of up to 200 clients; we' Il mail them acopy of thisissueat our expense.

Premium PositionsAvailableAt No Extra Charge
All premium positionsare avail ablefirst-come, first-serve. Cdl today!

Deadlines
Deadlinefor insertion ordersand ad art is September 12, 2007.

100 Copies Supplied To You

100 copiesof thisissuewill be sent to you for your local PR or client use.
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USAE’'s CMP Special Supplements

USAE’s CMP Special Supplementsare published semi-annually. They are dedicated to the advanced needs of
those plannerswho have achieved the designation of Certified Meeting Professionals (CMP) through the
program administered by the Convention Industry Council (CIC.)

Background on the CM P Program.

According to the Convention Industry Council, the CMP designation is the foremost certification program of today’s meetings,
conventions and exhibitions industry. The designation recognizes those who have achieved the industry’s highest standard of
professionalism. The requirements for certification are based on professional experience and an academic examination.

The elite CMP community now numbers over 10,000 with representatives from every sector of the industry — from corporations and
associations to governmental and institutional organizations.

While the supplements will be developed and written by USAE staff, they will contain news and information specifically targeted to
holders of the CMP designation. USAE will work closely with CIC to insure the editorial content is relevant and on-target to the
exclusiveinformation needs of CMP designees.

Circulation:

Each USAE CM P Supplement edition will be mailed to the 10,000+ US and Canadian hol ders of the CMP
designation aswell asto USAE’s 2,000 paid subscribers.

| ssue Dates/Deadlines:

2006

November 14, 2006 Deadline: 10/10/06
2007

May 1, 2007 Deadline: 4/3/07
November 13, 2007 Deadline: 10/16/07

Premium Positioning:
The CMP Supplement will beinadditionto our regular issue. . . therefore premium positioning in the supplement,
ie. Back Cover, Page 2, etc. will beavailable.

Make sureto includetheseissuesin your 2006-2007 advertising plans. For rates, merchandising and
value—added opportunities, toreservespaceor any other questions. Contact your USAE sales
representative or call USAE at 301/951-1881.
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Collateral Clearance and “Overstock” Sale

Attention CVB’s, Hotels& Resorts

Doyou find yourself with an overstock of collateral, brochures, city-guides, etc.?

Areyou ready to reprint but would liketo put your “remainders’ to good use and in the hands of association
executivesand meeting planners?

USAE's“Callateral Clearance” may bejust theanswer.

USAE would be pleased toinsert your overstocked collateral in any issue of your choice; mailing it asininsert
to both our paid subscribersaswell asabonuslist of association execsand plannerstail ored to your precise
Specifications.

Quantity: Upto 7,000 copies.

| ssue: Any issue of your choice.

Price: $3,995.00 NET

Details: Contact your USAE rep or call our office at 800/627-8723



ValueAdded
All Bonus Issues Mailed to 3,000 ASAE CAE's

All issuesof USAE having 5,000 bonuscirculation (See Editorial Calendar for specific dates) aremailed tothe
3,000 membersof theAmerican Society of Association Executives (ASAE) who hold the prestigious and
coveted CAE designation. Approximately 56 percent of all CAEsare chief executiveofficers.

These CAE-holding association executivesarein thetopttier of their field, having worked in the association
community for many yearsand having passed arigorous academic examination.

According toASAE the Certified Association Executive (CAE) programisdesigned to elevate professional
standards, enhanceindividual performance, and designate associ ation professionalswho demonstratethe
knowledge essential to the practice of association management. Founded in 1960, the CAE program stands as
amark of excellenceand hasevolved to reflect what it takesto manage an association in today’ schallenging
climate.

ASAE notesthat getting the CAE isn't smply aonetimething, but an ongoing commitment to professional
growth. Professiona shol ding the designation pledgeto continually advancetheir knowledge and achieve higher
levelsof excellencein association management. CAEsmust al so actively advance, support and promote

associ ation membership and the association profession asawhole.

Beginninginfall 2003, the CAE program undertook acomprehensive study toidentify theknowledge essential
for today’ s professional sto succeed in associ ation management. Thefindingsof thisstudy wereused to
structure the CAE examination beginningin May 2005. ASAE saysthat 21.5 percent of all ligibleASAE
membershold the CAE designation.

(After mailing bonusissuesto all CAEs, theremaining 2,000 bonusreaders comefrom USAE’ sdatabase of
qualified association executives.)

For additional information, contact your USAE salesrepresentativeviae-mail or by caling
800/627-8723.



USAE MediaKit
Everything including the Kitchen Sink



